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Why is Insta so Important?
• Photography has changed massively over the years. More pictures are now taken every two 

minutes than were taken during the entire 1800s.

• It is also estimated that ten percent of all photos ever taken were snapped in the last twelve 
months. It seems our appetite for photography shows no signs of slowing down and that 
insta is more than a ‘trend’

• There are now over 2 million monthly advertisers on Instagram.

• Instagram now has 1 Billion active users as of June 2018

• Over 60% of users log in daily, making it the second most engaged network after 
Facebook.The biggest demographic group are males between 18 – 24 years old, while 
60.4% of all users are aged between 18 and 24.

• 35% of US internet users are now on Instagram.

• 60% of Instagram users discover new products on the platform.

• The most popular picture on Instagram is currently a picture of an egg with over 53 million 
likes.



Why is Insta so Important?

• Allows you to reach your audience like never 
before

• Followers are looking to you (typically everyday) 
to see what is new with you and what you are 
doing

• Gives you the platform to speak and connect



• Success on Instagram relies on more than simply 
posting a few nice-looking images. You need to also 
have these elements:

• Clear vision and strategy

• Consistent frequency

• Familiarity with your audience

• Clear visual style

Formula for Instagram Success



This will help you to define your strategy on Instagram and create content 
that will help you to achieve them. Here are some common ones that 
brands, teams, and individuals tend to choose:

1. Showcase your products or services

2. Build your community

3. Increase awareness of your brand

4. Showcase your company culture and values

5. Advertise to potential customers

6. Increase brand loyalty

7. Share company news and updates
•

Setting goals



It’s best to choose one or two goals for your Instagram profile. To 
help decide which goals make sense for you, consider the 
following questions:

◦ Why are you using Instagram?

◦ How can Instagram assist you in achieving your overall 
marketing goals?

◦ How much time or budget can you commit to Instagram?

◦ How does Instagram offer you something different to other 
platforms?

Setting goals



How to Optimize Your Profile
• Now that you know what your goals are what you want out of 

Instagram, it’s time to look over your profile and make sure that you 
are getting the most out of your profile. Let’s start with the first thing 
you see on a profile- your picture, bio, and link. 

• Profile picture.Your profile picture is one of the most important parts 
of your Instagram profile and the best way to showcase your 
branding on Instagram. When someone views one of your posts or 
clicks on your profile, it’s great if your brand is instantly recognizable.

• For many brands this tends to mean using one of three options:

◦ Logo

◦ Mascot

◦ Selfie







• You simply don't have room for a professional bio that includes 
everything about you. And because Instagram is primarily a 
mobile app, many viewers are reading about you passively on 
their mobile device. Use this space to highlight your most 
important qualities.

• Your description is very personal to your brand, what you choose 
to share here should be representative of your business and show 
your followers what you do as a company or what you stand for. 
It’s essentially an outline of who you are and what you do

• Bio’s can change and update. The first line is who are you for and 
why do you help them. Keep it short and simple (150 characters). 
You can also use emojis to save on space and add character. 

Your Bio







• Unlike many other social networks, Instagram doesn’t 
allow you to add links to every post. Instead, you only 
get one link, and that’s the one in your profile.

• Most tend to use this link to drive traffic back to their 
homepage, and this link can also be a key way to drive 
traffic from Instagram to specific landing pages or 
individual pieces of content.

• Whenever you publish a new piece of content online, 
you can share a relevant image or video to Instagram 
and update the link in your bio to reflect it.

Your Link



Your Link



Link



Content Strategy 
• Content is the heart of Instagram. The 95 million photos and videos 

shared daily to the platform are the reason more than 500 million 
people open the app every day. And content should be at the core of 
your strategy.

• But what should you post about? Before you get into thinking about 
your visual style, it’s good to have a clear vision for the type of 
content you’re putting out.

• Some brands focus on their products, goals, or their mission.

• Focus on creating content that aligns with both your audience and 
your goals. This starts with defining your themes AKA content pillars.



The foundations of any strategy is built on solid content pillars or themes. 
There’s a whole host of opportunities and worthy subjects for your videos and 
photos. Examples include:

◦ Behind the scenes/ Get to know the team content

◦ User generated content/ Customer stories

◦ Product demos / Showcase

◦ Educational (e.g. the best social media tips)

◦ Culture focused (showing the human side of your company)

◦ Fun / lighthearted

Content Strategy 



Content Strategy



Merging Your Themes into a Plan

• Now that you have your content pillars you can 
now need to create a content plan

• A content plan should help you define the style 
and aesthetic feel of your posts, alongside how 
frequently you’re going to post to Instagram.



Content plan
One of the most important parts of any social media strategy is the style 
guide. They ensure consistency and cohesiveness throughout every piece 
of content you produce.

Style guides contain all the necessary information for a piece of content 
from beginning to end — meaning you should consider the following:

◦ Composition

◦ Color palette

◦ Fonts

◦ Filters

◦ Captions

◦ Hashtags



• Composition refers to the placement or arrangement of visual 
elements or ingredients in a work of art. Not everyone is an 
expert photographer, so it can be great to define a few quick 
composition rules.

• These can include things like:

• Solid background color

• Main focus of the picture set to the Rule of Thirds

• Extra space at top/bottom for text

•

Composition



Solid Background Colour



Rule of Thirds



Adding Text



Composition
• Instagram has various filters to make your media stand out from 

the crowd. But that’s not enough. When we say quality, we’re 
talking about the quality of the pictures and also the quality of 
the message it passes.

• So even if you are capturing pictures with your iPhone, make 
sure to maximize the quality and give your followers more than 
what they are looking for. Over-delivering is the key to attract 
the attention of your target audience.

• Keep in mind that the context and the message of the photo 
goes should stay true to you. Remember, quality goes a long 
way so spend some time editing before posting your media.



Composition-Photo Tips
• Natural Light

• Different types of natural light can produce a wide variety of subject 
appearances – depending on the time of day, where your camera is 
pointing and, not to mention, weather.

• Instead of relying on post-production, try taking pictures at various 
times during the day to make the most of natural light.

• Check your focus

• If you want your photos to look sharp, you might need to walk 
around a bit to get appropriate lighting or get closer to your subject.

• You can also tap your phone’s screen to allow you to instantly focus 
on your subject and improve image clarity. Some phones allow you 
to lock focus and exposure by tapping and holding on the screen



• Symmetry 

• When you look at a scene with your naked eye, your brain picks 
out subjects of interest. Choose your subject, isolate it from the 
background clutter and make it the center of attention in the 
frame.

• Camera Angle

• You may have to walk around, get a lower/higher angle to get 
the best pic

• Make sure you’re not cutting off the background. 

Composition-Photo Tips











Photo Tips

• BE CONFIDENT! Ignore your insecurities and and just 
be you. Your confidence will come across in the picture. 

• Don’t be afraid to smile, pictures look better when you 
are smiling. 

• It doesn’t matter if you pose for a picture, it can turn out 
to be a great candid. Try and take a burst shot and then 
find the best one. To ‘pose’ for a candid, try looking off to 
the side and smiling, laughing or playing with your hair.







Color Palette

• Picking out a color palette will help keep your 
feed consistent and focused. Having a palette 
doesn’t mean that you can strictly only use 
these colors, but it will help your posts have a 
nice consistent, familiar feeling. It can feel great 
to keep your color palette in line with other 
areas of your brand, too.



Color Scheme



Color Scheme



Color Scheme



• Instagram filters can make amateur photographers feel like pros. And 
if you don’t have high-end photography equipment or editing software, 
they’re a great way to enhance photos with just a few taps.

• Taking pictures is only one part of the equation, the other important 
part is editing them to give them the professional look and feel people 
expect from a brand. This doesn’t mean you need to go overboard 
with the editing and spoil your image. Be subtle in your approach and 
see to it that you’re only focused on the important elements.

• Avoid using fancy filters when you don’t have to. If you find a filter that 
works great for you, stick to it. This also helps you keep all your 
images consistent on your account.  Using a different filter for every 
post can quickly make an Instagram feed feel a little disjointed. 

Filters



Filters



Filters



Filters



Editing Apps

• VSCO 

• FaceTune

• Snapseed

• Camera +

• Aviary

• Layout

• Afterlight

• Pro-Camera

• Whitagram

• PicStitch



Fonts

• If you’re going to post quotes or text overlays on 
your Instagram images, you should try to keep 
the fonts consistent with your brand by choosing 
the same fonts you use on your website or other 
marketing materials.

• If you keep fonts consistent across posts,  
followers can instantly recognize your content 
within their feed.



Fonts



Fonts



• Instagram captions are limited to 2,200 characters, and after three lines of text they 
become truncated with an ellipsis.

• Captions are a chance to enhance your content further and there are plenty of 
ways brands use them. Some choose to treat captions as a place for sharing 
stories and micro-blogging, others use them to add a short, snappy headline to a 
post and others use captions to ask questions and encourage replies. The 
possibilities are endless.

• Call to Action-When you go about promoting your products with quality photos, 
make sure to add a call to action to your captions.

• If you’re not leveraging captions on Instagram, especially when you’re promoting 
products, you are leaving money on the table. It’s a good idea to send your 
followers/visitors to a landing page or a sales page where they can learn more 
about your product, or even make a purchase. Make sure to have a clear balance 
between promotional and non-promotional posts.

Captions



Captions



Captions



Captions



Hashtags
• Hashtags allow Instagrammers to discover content and accounts to 

follow. If you would like to avoid adding too many hashtags to your 
caption, you can also add hashtags as comments. 

• Use Hashtags to help new people discover your content. Your target 
audience may already be searching using certain relevant hashtags, 
so why not reach out to them and expose them to your content?

• Avoid using hashtags that are too popular because your content may 
get lost in between other similar content. However, product related 
hashtags and local hashtags work great in helping you get more 
engagement. 

• Also, getting too clever with hashtags is a strict no-no because you 
want people to be aware of them. And last but not the least, don’t 
overstuff your post with too many hashtags. Posts with 11 hashtags 



Consistency
• Once you’ve determined your content themes and the frequency at which 

you’d like to post to Instagram, one of the best ways to ensure you stick to 
your strategy is to create a content calendar that tracks which posts will be 
shared and when.

• What time should you post to Instagram?

• With Instagram’s recent change to an algorithmic timeline, timing is 
now one of many elements considered by the algorithm when it decides 
what content to show you. So it’s important to post at the times when your 
content is likely to pick up the most engagement. Our hunch here is 
Instagram’s algorithm may then determine this post should appear near 
the top of your follower’s feeds.

• Mondays and Thursdays drive the most engagement

• The time of day with the most engagement is 8:00 to 9:00 a.m. Eastern



Consistency

• Try sharing your Instagram posts to Facebook

• Images posted to Facebook via Instagram receive more 
engagement than natively published images

• Posts that include another handle gain 56% more engagement.

• Posts with at least one hashtag gain 12.6% more engagement.

• Posts with a location receive 79% more engagement.

• Photos see more engagement than videos on Instagram.



Consistency
• When to post on your main Instagram feed:

• If you want the photo or video to permanently visible for others to 
view.

• If you want your Instagram feed to follow a particular design or 
theme.

• If you are just starting out on Instagram or want to grow your 
following, the main feed is where people can find you 
(recommended to you).

• TIP: If you are starting out on Insta, change your name to a key 
word to make you more searchable 



Instagram Stories
• How do Instagram Stories fit 

within your content strategy?

• Instagram Stories is a 
feature on Instagram that 
shows up at the top of the 
feed. They tend to get a ton 
of views, and you can upload 
photos, videos, and even 
links if your account is 
verified. The catch is, the 
photos or videos disappear 
with 24 hours. So use really 
timely content here.



Instagram Stories
• Stories content is full-screen, and can be enhanced with 

playful creative tools such as stickers, emojis and GIFs.

• People turn to stories for two main reasons: They want to 
see what friends are doing at the moment and they want to 
see unfiltered, authentic content. 

• Get people involved in your life and hooked on your story 
to keep them interested. The day they need your product, 
they will know where to find you. 



Live Videos
• If you want to communicate and engage with your followers in real 

time, then you should try Instagram Live. Show your followers the 
unedited perfectly curated version of yourself/brand.

• IGTV (aka Instagram TV) is an Instagram feature and app for 
sharing and viewing videos. The format is similar to Instagram 
Stories, but you upload long-form content of up to an hour and 
your videos won’t disappear after 24 hours.

• IGTV is perfect if you want to share with your followers a longer 
length video and you want to expand your reach with curated 
videos.

•



Overall 

• Find a balance in personal brand and your work brand. 
Blend the two together, your work and personal life. 

• Consistency is key 

• Take time to edit your photos and post quality content 

• Be confident in yourself. Confidence will come across 
in your photos. 



Questions? 

• SELFIE TIME 


